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Research Methodology

ÅAll visitors completed a short personal data 

capture card when entering the exhibition

ÅA link to an online survey was despatched to 

all attendees within one month of the event 

via email

ÅAround 10% of the attendees completed the 

online survey



Key Findings #1

Å The majority of respondents (70%) were female

Å The majority of respondents (70%) were aged 25-44

Å Half of all respondents were single with no children

ÅOver three-quarters of respondents (77%) were located within 
Brighton & Hove

ÅAround a quarter of respondents (26%) attended ôto discover new 
ideas/techniquesõ, with similar proportions attending for ôgeneral 
interestõ (28%) and to ôget expert tips/adviceõ (20%)

Å Almost one third of respondents (30%) first heard about the show 
by receiving a free ticket, with nearly a quarter (23%) receiving a 
recommendation

ÅOver half of all respondents (52%) finally decided to attend 
because they had received a free ticket



Key Findings #2

Å Nearly two-thirds of respondents (60%) read either the Brighton 
Argus or Brighton Argus Lite

Å Around 20% of respondents each read Latest 7 (Latest Homes), 
Insight, Waveand Absolute Brighton

Å Equal proportions of respondents (37%) listen to Juice 107.2 FM 
and Southern FM

Å The majority of respondents (83%) attended with a free ticket

Å The majority of respondents (80%) decided to attend in the final 
3 weeks before the show ðover one third (37%) decided to 
attend in the final week before the show

Å Nearly all respondents (97%) purchased at the show

ï 62% spent up to £20

ï 35% spent between £21 and £50



Key Findings #3

Å The majority of respondents (84%) rated the quality of exhibitors 

as ôgoodõ or ôexcellentõ

Å57% rated the range of exhibitors as ôgoodõ or ôexcellentõ

Å Nearly half of all respondents (47%) rated the free workshops 

programme as ôgoodõ or ôexcellentõ

Å55% rated the food and drink on offer as ôgoodõ or ôexcellentõ

Å The majority of respondents (78%) rated the show organisation 

as ôgoodõ or ôexcellentõ

Å The majority of respondents (77%) rated their overall satisfaction 

with the show as ôgoodõ or ôexcellentõ

Å The majority of respondents (86%) would attend the show again



Gender

70%

30%

Female

Male



Age

30%

40%

17%

13%

25-34 years

35-44 years

45-54 years

55-64 years



Life-stage situation

50%

17%

10%

3%

7%

13%
Single (no children, not retired)

Married / co-habiting (no children)

Young family

Older family

Grown-up children still at home

Empty-nester (children left home)



Location

40%

37%

16%

7%

East Sussex - Brighton

East Sussex - Hove

West Sussex

London



Household income

7%

18%

22%

11%

21%

10%

7%
4%

Up to £9,999

£10,000 - £19,999

£20,000 - £29,999

£30,000 - £39,999

£40,000 - £49,999

£50,000 - £59,999

£60,000 - £69,999

£80,000 - £89,999


